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Introduction Key Learnings 

COVID-19 spurred more digital 
options, although many doctors  
and hospitals hastily rolled out  
virtual care out of necessity and, 
in some cases, without a clear 
strategy. This band-aid approach 
filled a momentary need, but 
patient ratings show that 
strategic changes to how digital 
is applied may be needed. 

Digital health was on an 
upward trend at the time of 
our inaugural study. Broader 
availability of digital tools by 
hospitals and doctors, along 
with a desire to avoid risk of 
COVID-19 exposure, increased 
awareness and usage 
exponentially. 

When asked for top-of-mind 
digital health companies, nearly 
half of our moms did not cite one. 
Those who did name a brand 
offered a wide range of 
categories with a surprising 
number listing Zoom. 
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Early 2020, we set out to 
understand how expecting 
and new moms utilize digital 
health tools—their attitudes
towards digital engagement and 
availability from their medical 
providers. Since then, the COVID-19 
pandemic deeply impacted our world, 
and especially how we received care. 

To curb spreading the virus, many 
doctors and hospitals quickly 
began offering virtual care out of 
necessity, as seeing people in real life 
carried risk. Digital health smashed 
investment records during just the first 
half of 2021 with a record $14.7 billion, 
already more than was raised in all 
of 2020. How did that translate to our 
moms and their growing families?

We recently took a fresh look at this 
research to learn how time, and a 
pandemic, have altered attitudes 
towards digital health. 

Moms often manage the healthcare 
decisions for their families and aging 
parents. Focusing on new or expecting 
moms, lovingly referred to as “our 
moms” throughout this report, we 
wanted to see how their expectations 

Advancing Digital  
Health Engagement 

stack up against the digital health 
experiences offered by doctors  
and hospitals today—and what,  
if any, progress has been made  
in aligning desire with reality. 

We were excited to continue 
our journey into understanding 
how today’s digital health tools 
and services impact a mom’s 
healthcare experience at the start 
of her new family’s health journey. 
This report summarizes the results 
of our study, which examined the 
digital health related attitudes and 
behaviors of more than 1,000 new 
or expecting moms in the USA.

1 Digital tools bring  
more engagement, 
not less visits

Non-urgent, in-person care 
stopped during a portion of time 
covered by this report. Despite this 
pause, the amount of new moms 
seeing their doctors in-person was 
on par with the previous survey 
responses. Digital health use in this 
period also increased, showing 
more engagement with their care 
instead of replacing in-person with 
other channels.

Even with a pandemic, 
providers do not meet 
patient digital expectations

2
Digital health awareness 
and usage receives a 
major bump

No clear digital 
health leader
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Opportunities for  
Doctors and Hospitals
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COVID-19 thrust many hospitals 
and doctors in a position of 
quickly implementing unplanned 
virtual care options. Now is the 
time to revisit these approaches 
to make sure they support clinical 
and operational goals. Find out 
what is working and what could 
use fine-tuning. For example, 
questions about a rash may  
be answered virtually, while  
a toddler annual wellness visit 
might offer a better experience  
in-person. 

Our moms’ expectations on what they expect from digital health are increasing nearly 
across the board, and, so far, these needs are not being met by doctors/hospitals. Areas 
around communication with care team, medical record access and price transparency 
saw some of the biggest jumps in expectations. These are areas that new healthcare 
players are well-positioned to deliver, and opportunities to move us from transactional 
to personalized care.

Use digital health to 
expand services and 
deepen engagement

People traditionally trust their 
doctors, especially new moms who 
are expanding their families. Moms 
have questions and want answers 
fast and personalized. While they are 
comfortable using technology, our 
moms still expect to see their doctors. 
Hospitals and doctors would be 
well served by incorporating digital 
health in ways that expand their 
care offerings, build trust and create 
loyalty. Especially during a polarizing 
time, a positive digital health 
experience is one area that enjoys 
broad support. 

Adjust for enhanced 
patient experience

Listen to your patients’ digital health needs

1 2
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Greater Digital 
Health Awareness 
As expected after COVID-19 prompted many healthcare 
facilities to temporarily transition care from in-person to 
virtual, where it made sense, people responding that they are very
familiar with the term digital health nearly doubled (5.7% to 10.1%). 

Those not familiar or not familiar at all with the term dropped by 13 
percentage points, from half of all respondents (49.2%) to 36.2%. Those 
familiar or very familiar increased from 26.6% to 37.5%. 

What We Learned
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Q How Familiar are You with the Term Digital Health?

Not familiar at all Not familiar Neutral Familiar Very Familiar

2020       

2021

Healthcare related apps

Online health information

Online patient communities

Online patient portal

Telemedicine/virtual care

Therapeutics or treatments

Wearables

None

Other 

Healthcare related apps

online health informatino

online patient comms

online patient portal

telemedicine/virtual care

therapeutics or treats

wearables

none

other (specify)

0 10 20 30 40 50 60

2021 2020

403020100

Q During Your Current or Most Recent Pregnancy,
Which of the Following Digital Health Tools Did 
You Use? (Check All That Apply)

➜ Overall, new and expectant mothers are moving online for their 
healthcare needs. 

➜ Telehealth/virtual care saw the largest jump in usage, as expected 
(33.2% vs. 6.8%). 

➜ Healthcare related app usage is also up across categories, with more 
people responding to this survey going online for health information 
(52.3% vs. 46.7%), patient communities (26.5% vs. 22%) and to access 
their patient portals (59.6% vs. 56.2%). 

➜ Therapeutics or treatments are also increasing (13.1% vs. 10.5%), as is 
wearables use (16.5% vs. 12.5%).  

For all the media attention given to virtual care during the pandemic, 
nearly half of our moms (45%) were unable to name a digital health 
company. Of those that were named, the top brands were (in order):

45%
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15.4%15.4%

21.81%21.81%

26.39%26.39%

27.4%27.4%

9%9%

Not familiar at all Not familiar Neutral Familiar Very familiar

2021 2020

23.72%23.72%

25.43%25.43%

24.25%24.25%

20.94%20.94%

5.66%5.66%

Not familiar at all Not familiar Neutral Familiar Very familiar
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15.4%15.4%

21.81%21.81%

26.39%26.39%

27.4%27.4%

9%9%

Not familiar at all Not familiar Neutral Familiar Very familiar

2021 2020

23.72%23.72%

25.43%25.43%

24.25%24.25%

20.94%20.94%

5.66%5.66%

Not familiar at all Not familiar Neutral Familiar Very familiar

1. Apple
2. Fitbit
3. Kaiser Permanente
4. Zoom

5. CVS
6. Johnson &
Johnson
7. MyChart

8. Google
9. Maven
10. WebMD

27.4%
21.8%

20.9%

5.7%

24.3%

25.4%

23.7%

26.4%

10.1% 14.3% 2020   2021  

49.2%
50.1%

52.3%
46.7%

26.5%
21.9%

59.6%
56.2%

33.2%
6.8%

13.1%
10.5%

12.5%

14.6%
16.9%

1.1%

16.5%

1.4%
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People are Still Seeing 
Their Doctors IRL…
In-person visits are not going away anytime soon. 
While telemedicine/virtual visits, app usage and online chats 
increased, in-person visits only slightly decreased (82.9% reported in 
2021 vs. 89.6% reported in 2020)–and this was during a time when 
much non-urgent, in-person care was put on pause due to the 
pandemic. This signals greater engagement with providers instead 
of shifting away from in-person care. Therapeutics or treatments 
also increased (13.1% vs. 10.5%), as has wearables use (16.5% vs. 12.5%).

What did decrease were phone calls to the office (40.5% from 46.6%), 
potentially showing more efficient modes of engagement. Further, 
even with a pandemic, reality is falling behind patient expectations. 

6

Q During Your Current or Most Recent Pregnancy,
How Did You Expect to Interact and How You Actually 
Interacted with Your Doctor?  (Check All That Apply)

100 100

OfficevisitsOfficevisits

PhonecallsPhonecalls

EmailsEmails

TextmessagesTextmessages

OnlineportalOnlineportal

Telemedicine/virtualvisitsTelemedicine/virtualvisits

AnappAnapp

OnlinechatOnlinechat

NoneNone

Other(Specify)Other(Specify)

0 20 40 60 80 100020406080100

20212020Expected

Office visits      

Phone calls 

Emails 

Text messages

Online portal  

Telemedicine/
Virtual visits                                                                                       

An app

Online chat                                                                                                 

None                                                                                                                                      

Other     

Office visits      

Phone calls 

Emails 

Text messages

Online portal  

Telemedicine/
Virtual visits                                                                                       

An app

Online chat                                                                                                 

None                                                                                                                           

Other     

80 8060 6040 4020 200

20212020

ExpectedActually Interacted

89.6% 82.9%

49.3% 48.6%
46.6% 40.5%

20.9% 23.7%
15.7% 17.7%

12.5% 15.2%
11% 11.3%

29.4% 33.3%
26.4% 30.3%

4.9% 28.4%
4.5% 24.3%

9.3% 16.5%
7.3% 11.6%

8.2% 16.8%
7.1% 13.4%

1% 2.1%
1.5% 1.6%

0.5% 0.5%
0.4% 0.6%

88.7% 82.8%
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Q What Were the Biggest Benefits of Interacting
with Your Doctor via Telemedicine/Virtual Visits? 
(Check All That Apply)

Q How Would You Rate the Experience of Interacting
with Your Doctor via Telemedicine/Virtual Visits?

2020   

2020       
2021

Positive or 
Very Positive

Neutral  Negative Very Negative

78.5778.57

14.2914.29

4.764.76
2.42.4

Positive or very positive Neutral Negative Very negative

Page 7 2020

2.4
4.8

14.3

78.6

Convenience because of time savings

Faster access to answers

Faster access to my doctor

Greater peace of mind

More confidence in my doctor

Reduced my physical activity

None

Other (Specify)

0 10 20 30 40 50 60 70 80

2021 2020

page 8
Convenience 

because of 
time savings

Faster access 
to answers

Faster access 
to my doctor

0 10 20 30 40 50 60 70 80

Greater peace  
of mind

More confidence  
in my doctor

Reduced my  
physical activity

None

0 10 20 30 40 50 60 70 80

What We Learned

 No one in this survey cited a very negative experience, while 22.1% rated 
their experience as very positive. 

 Patients value virtual care and healthcare professionals benefit from 
taking a thoughtful approach to how these programs are rolled out. 

 Many practices had to quickly adopt telehealth/virtual care options during 
the pandemic, leading to a mixed response about how these pathways were 
applied and the related experience. 9

2021  

64.364.3

31.5631.56

4.14.1
00

Positive or very positive Neutral Negative Very negative

Page 7 2021

0

64.3

31.6

4.1

...Even Though They Like Telehealth

➜

➜

➜

71.7%
64.3%

55.3%
59.5%

63.1%
64.3%

28.3%
45.2%

19.3%
40.5%

34.8%
35.7%

3.4%

3.7%
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Q How Frequently Did You
Log in to the Online Portal?

10 11

at least once a day

more than once a week

once a week

once every 2 weeks

once every month

other (specify)

0 5 10 15 20 25 30

2021 2020

Schedule or remind me about appointments

Access my treatment history

Email, text or chat with my doctor

Pay my bills

Monitor my health during my pregnancy

Download information from my doctor or the portal

Have vivrtual visits or consults with my doctor

Learn more about my bills

Upload information directly to my doctor

Track the different stages of my pregnancy

Learn more about my pregnancy through available tools

None

Other (Specify)

0 10 20 30 40 50 60 70 80

2021 2020

p
2020       

2021

2020       

2021

Access my 
treatment history

Download information 
from my doctor or 

the portal

Email, text or chat 
with my doctor

Have virtual visits or 
consults with doctor

Learn more about 
my bills

None

Other 

0 10 20 30 40 50 60 70

Learn more about my 
pregnancy through 

available tools

Monitor my health 
during my pregnancy

Pay my bills

Schedule or remind me 
about appointments

Track the different 
stages of my 

pregnancy

Upload information 
directly to my doctor

At least once  
a day

More than once 
a week

Once a week

Once every 
month

Other 

Once every  
2 weeks

10 15 2050

Our Moms Use Patient Portals
Q How Did You Use the Online Portal?
To... (Check All That Apply)

19.1%

72.7%
73.7%

69.4%
70%

63.5%
55.5%

56.3%
47.4%

54.6%
44.5%

44.7%
34.4%

43.4%
15.8%

43.4%
32.4%

37.8%
25.5%

36.8%
29.2%

29.6%
23.5%

0.3%

0%
1.6%

0.4%

17.8%

27.3%

23.1%

20.7%

23.9%

14.8%

13.8%

15.5%

18.6%

2.6%

2.8%
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Q What Were the Biggest
Benefits of Having Access to 
the Online Portal During Your 
Pregnancy? (Check All That Apply)

Q During My Pregnancy I was Very
Satisfied with the Digital Health 
Experience Offered by My Doctor— 
Agree or Disagree?

12 13

Faster access to answers

Convenience because of time savings

Faster access to my doctor

Greater peace of mind

Greater transparency

More confidence in my doctor

None

Other (Specify)

0 10 20 30 40 50 60 70 80

2021 2020

Page 11
Very much disagre

Disagre

Neutrl

Agre

Very much agre

I Don't Kno

0 10 20 30 40 50

2021 2020
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Convenience because 
of time savings

Faster access to 
answers

Faster access to  
my doctor

Greater peace of mind

Greater transparency

More confidence  
in my doctor

None

Other 

0

0

20

10

10 40

20 30

30

40

60 8070

50

50

2020       
2021

2020       
2021

Very much disagree

Disagree

Neutral

Very much 
agree

I don’t know

Agree

62.8%

5.2%

5.7%

30.7%

34.1%

43.3%

41.5%

13.7%

11.7%

5.2%

4.7%

48.2%

69.1%
76.5%

60.8%
63.6%

43.4%
47.8%

36.2%
32%

20.4%
21.5%

0%

2%

2.5%

3%

0%
2.3%
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Our Moms 
Want Their 
Hospitals to 
Deliver More 
Digital

Q Which of the
Following Digital 
Health Services Would 
You Expect to Be/
Were Offered by the 
Hospital Where You 
Would be Delivering 
Your Baby?

14 15

Tools tofacilitate

Electronic refilofprescriptions

onlineaccess tomy medicalrecords

onlineeducationandinformation

onlinepaymenttools

onlineschedulingtools

pricetransparency tools

telemedicint/virtualcare

virtualmonitoring/trackingtools

none

idon'tknow

other(specify)

Tools tofacilitate

Electronic refilofprescriptions

onlineaccess tomy medicalrecords

onlineeducationandinformation

onlinepaymenttools

onlineschedulingtools

pricetransparency tools

telemedicint/virtualcare

virtualmonitoring/trackingtools

none

idon'tknow

other(specify)

0 10 20 30 40 50 60 700102030405060

20212020Expected

5050 40 3030 4020 10 10 200

Tools to facilitate communication 
with my doctor (email, texts, chat)                                                                                                                          

Electronic refill of prescriptions

Online access to my  
medical records

Online education and information                                                                           

Online payment tools                                                                                                

Online scheduling tools                                                                                                 

Price transparency tools

Telemedicine/virtual care                                                                                       

Virtual monitoring/tracking tools                                                                        

None 

I don’t know

Other

2020       2021

ExpectedActually Interacted

40.1% 46.7%

23.4% 30.9%

23.2% 26.5%
48.5%56.7%

38.8% 43.8%
61.6%51.6%

31.4% 37%
49.3%47.1%

44.8% 48.3%
59.1%56.7%

29% 36%
54.2%56.6%

30% 40.1%
8.3% 13.8%

16.6% 39.6%
11.4% 33.5%

32.9% 39.7%
15.9% 20.8%

4.4% 3.3%
5.9% 4.3%

8.8% 6.4%
27% 18.3%

0.8% 0.2%
0.6% 0.6%

What We Learned

Significant gaps between 
patient expectations and 
reality persist.
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Digital Health  
Impact on Doctor 
and Hospital Choice
Q I Would Choose One Doctor
Over Another if He or She Offered 
More Advanced Digital Health 
Tools to Improve My Experience— 
Agree or Disagree?

Q I Would be Open to
Switching to a Different 
Doctor if My Current 
Doctor Did Not Offer 
a Satisfactory Digital 
Health Experience— 
Agree or Disagree?

Q A Key Factor
in Choosing 
the Hospital for 
Delivering My Baby 
Was Based on the 
Information I Could 
Find About It Online—
Agree or Disagree?

16 17

5.99%5.99%

18.28%18.28%

35.77%35.77%

27.87%27.87%

7.99%7.99%

4.1%4.1%

Very much disagree Disagree Neutral Agree Very much agree I Don't Know

page 15 2020

Very much 
disagree

Very much 
disagree

Very much 
disagree

Disagree

Disagree

Disagree

Neutral

Neutral

Neutral

Agree

Agree

Agree

I Don’t Know

I Don’t Know

I Don’t Know
Very much 
agree

Very much 
agree

Very much 
agree

27.9%

7.9%
4.1% 5.9%

18.3%

35.8%

3.6%3.6%

18.18%18.18%

37.86%37.86%

27.27%27.27%

10.29%10.29%

2.8%2.8%

Very much disagree Disagree Neutral Agree Very much agree I Don't Know

page 15 2021

10.3%

27.3%

18.2%

37.9%

2.8% 3.6%
2020       

2021       
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10.3%

9.3%

5.3%

9.6%

2.8%

2.5%

2.8%

2.6%

27.3%

29.9%

22.7%

28.1%

37.9%

27.8%

32.8%

25.4%

18.2%

23.7%

3.6%

6.9%

28.1%

24.2%

8.3%

10.2%
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Q I Would be Open to Switching My Hospital for
Delivering My Baby if it Did Not Offer a Satisfactory 
Digital Experience —Agree or Disagree?

2021

2020

0% 20% 40% 60% 80% 100%

Very much disagree Disagree Neutral Agree Very much agree I Don't Know

page 17 bottom

Very much 
disagree

Disagree Neutral Agree I Don’t KnowVery much 
agree

2021       

2020       

0% 20% 40% 60% 80% 100%

Q I Would Choose One Hospital Over Another if
it Offered More Advanced Digital Health Tools to 
Improve My Delivery Experience —Agree or Disagree?

2021

2020

0% 20% 40% 60% 80% 100%

Very much disagree Disagree Neutral Agree Very much agree I Don't Know
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Very much 
disagree

Disagree Neutral Agree I Don’t KnowVery much 
agree

2021       

2020       

0% 20% 40% 60% 80% 100%

1 .9%1 .9%
6.59%6.59%

36.56%36.56%

39.66%39.66%

8.99%8.99%

6.3%6.3%

Very much disagree Disagree Neutral Agree Very much agree I Don'tKnow

page 1 8 2021

Very much 
disagree

Disagree Neutral Agree I Don’t KnowVery much 
agree

36.6%

6.6%
6.3%

39.7%

1.9%

9%
2021       

1.79%1.79%
5.99%5.99%

36.63%36.63%

41.32%41.32%

8.68%8.68%

5.59%5.59%

Very much disagree Disagree Neutral Agree Very much agree I Don't Know
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36.6%

6%
8.7%

41.3%

5.6% 1.8%2020       

Q During My Pregnancy I was Very Satisfied
with the Digital Health Experience Offered by 
My Hospital —Agree or Disagree?

19.5%

24.3%

23.8%

20.7%

5%

6.4%

8.6%

7.3%

33.9%

34%

36.8%

34%

28.3%

25.1%

22.7%

27.7%

9.6%

6.6%

4.9%

7.7%

3.4%

3.7%

3.3%

2.7%
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COVID-19 Serves as 
Digital Health Catalyst
COVID-19 altered what care delivery looks like. More than half (56.9%)
of new and expectant moms responding to this survey have a more favorable view 
of digital health and 2 in 3 respondents report that their providers have upped their 
digital health game. 

The majority of these moms note that their providers have started offering telehealth 
visits (68.9%) and patient portals (64%). Nearly 1 in 4 report their providers are now 
offering remote patient monitoring and/or mobile apps.

20 21

Q If Yes, What Digital
Health Tools Has Your 
Provider Added?  
(Check All That Apply)

Q Has Your Medical
Provider Begun 
Offering More 
Digital Health Tools 
Since the Start 
of the COVID-19 
Pandemic?

Yes, my medical provider is offering more 
digital health tools

Patient Portal

Provider-specific app

Telehealth visits

Mobile app from a third-party 
(e.g., BabyScripts, Glooko, etc.)

Medical device to monitor at 
home (e.g., blood pressure cuff, 
pulse oximeter, etc.)

Other 

Yes, my medical provider has started 
offering digital health tools (didn’t offer 
previously)

My medical provider has neither added 
nor removed digital health offerings

No, my medical provider is offering less 
digital health tools

31 .3%31 .3%

1 1 .78%1 1 .78%

33.74%33.74%

1 1 .64%1 1 .64%

1 0.66%1 0.66%
0.88%0.88%

Patientportal Provider-specific app Telehealth visits

Mobile app froma third-party (e.g. BabyScripts, Glooko, etc.)

Medical device to monitor athome (i.e., blood pressure cuff, pulse oximeter, etc.) Other (Specify)
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21.8%

23.8%

68.9%
24.1%

64%

1.8%

Q Has Your Attitude Towards Digital Health
Changed Since Start of the COVID-19 Pandemic?

0

20

40

60

80

ave a MORE favorable attitude towards digital health

2021

Yes - I have a 
MORE favorable 
attitude towards 
digital health

Yes - I  have a 
LESS favorable 
attitude towards 
digital health

No - my attitude 
towards digital 
health has not 
changed

56.9%

12.2%

31%

46.3%46.3%

20.2%20.2%

28.2%28.2%

5.3%5.3%

Yes, my medical provider is offering more digital health tools

Yes, my medical provider has started offering digital health tools (didn'toffer previously)

My medical provider has noether added nor removed digital health offerings

No, my medical proficer is offering less digital health tools
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28.2%
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Q Household Income

Q Location

Q Age/Generation

22 23

16.33%16.33%

14.29%14.29%

14.29%14.29%

18.37%18.37%

14.28%14.28%

12.24%12.24%
4.08%4.08%

2.04%2.04%
1.02%1.02%

1.02%1.02%
1.02%1.02%

1.02%1.02%
0%0%

Under $20,000 $20,000 â $34,999 $36,000 â $49,999 $50,000 â $74,999

$75,000 â $99,999 $100,000 â $149,999 $150,000 â $199,999 $200,000 â $249,999

$250,000 â $299,999 $300,000 â $349,999 $350,000 â $499,999 $500,000 â $999,999

$1M+

household income

About Our Sample

22 23

31%31%

16%16%

53%53%

Democrat R epublican Other

0

20

40

60

80

Gen Z Millenia ls Gen X B oomers

S ales

50%50%

30%30%

20%20%

Not currently pregnant Currently pregnant with my first child

Currently pregnant with a child that is not my first child

which best describes you

Not Currently Pregnant Currently Pregnant 
with my First Child

Currently Pregnant with a Child that is 
Not My First Child

Gen Z Gen X BoomersMillenials

30%

50%

0%

20%

Q Which of the Following
Best Describes You? 30%30%

46%46%

24%24%

1st trimester 2nd trimester 3rd trimester

stage of preggers

51%51%

33%33%

16%16%

Suburban Urban Rural

which best describes city or town

Suburban Urban Rural

33%

16%

51%

In partnership with Persky, Xealth 
conducted an online, mobile survey 
within the United States from August 
28 to September 8, 2021, with 1,004 
adults ages 18 and older who are 
new or expecting moms.

Some demographic details about the 
respondents are provided below.

24%
30%

46%

1st Trimester 2nd Trimester

3rd Trimester

Under $20,000 

$20,000-$34,999

$36,000-$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000-$199,999

$200,000-$249,999

$250,000-$299,999

$300,000-$349,999

$350,000-$499,999

$500,000-$999,999

$1M+

12.2%

1%
1%

1%
1%

2%
4.1%

14.3%

14.3%

14.3%

16.3%

18.4%

12%

8%

WA 2%

UT 2% CO 2%

MN 
2%

IN 
2%

MI 4%

PA 5%

FL 
5%

NY 8%

TX 9%

CA 
12%

IL 4%

GA 4%

MO 2% VA 2%

WI 2%

TN 2%

OH 3%

NC 3%

MA 2%

CT 1%

NJ 3%

MD 1%

AZ 2%

OR 1%

NV 1%

NM 1%
OK 1%

AR 1%

LA 
1%

AL 1%

SC 
1%

KS 1%

IA 1%

KY 1%

ID 1%

4%

0%

Q At What Stage Are
You in Your Pregnancy?

Q Which Best Describes the
City or Town Where You Live?

75%

19%

6% 0%
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About Xealth

Xealth scales digital health programs, 
enabling clinicians to integrate, prescribe 
and monitor digital health tools for patients 
to drive engagement and utilization. Through 
the secure Xealth platform, clinicians can find 
and order the right digital health tools and 
programs for patients direct from the EHR 
workflow, send these digital health orders to 
the patient’s email or patient portal, and then 
monitor activity. Xealth spun out of Providence 
St. Joseph Health (PSJH) in 2017, and investors 
include 14 health system investors, including 
Advocate Aurora Enterprises, Atrium Health, 
Banner Health, Cleveland Clinic and UPMC. 
Additional investors include Cerner, McKesson 
Ventures, Novartis, Philips, and ResMed. 

For more information, visit www.xealth.com. 

Contact:
Cynthia Church, 
Chief Strategy Officer
Email: cynthia.church@xealth.com

xealthinc 

xealth

https://www.xealth.com/
https://twitter.com/xealthinc
https://www.linkedin.com/company/xealth



